WOW-ing trusts

In marketing, elevating the experience of the best customers, surprising and delighting them, is up to nine times as effective in terms of increasing revenue as the same effort spent eliminating the negatives. The following grid is about how to translate to trust fundraising the key ideas of Chip and Dan Heath in their book The Power of Moments as to what a truly powerful moment is. 

	Trust
	What they’re interested in. Their involvement with us.
	Possible opportunity
	How to have it “break the script”
	How to make it high stakes in some way
	Boosting the sensory appeal of the moment
	Enabling the trust to find insight for themselves
	How it creates pride for them
	How it can create shared meaning between the charity/beneficiaries and the trust

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	


